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NEW from the bestselling HBR’s 10 Must Reads series.
Stop pushing products—and start cultivating relationships with the right
customers.

If you read nothing else on marketing that delivers competitive advantage, read
these 10 articles. We’ve combed through hundreds of articles in the Harvard
Business Review archive and selected the most important ones to help you
reinvent your marketing by putting it—and your customers—at the center of your
business.

Leading experts such as Ted Levitt and Clayton Christensen provide the insights
and advice you need to:

• Figure out what business you’re really in
• Create products that perform the jobs people need to get done
• Get a bird’s-eye view of your brand’s strengths and weaknesses
• Tap a market that’s larger than China and India combined
• Deliver superior value to your B2B customers
• End the war between sales and marketing

Looking for more Must Read articles from Harvard Business Review? Check
out these titles in the popular series:
HBR’s 10 Must Reads: The Essentials
HBR’s 10 Must Reads on Communication
HBR’s 10 Must Reads on Collaboration
HBR’s 10 Must Reads on Innovation
HBR’s 10 Must Reads on Leadership
HBR’s 10 Must Reads on Making Smart Decisions
HBR’s 10 Must Reads on Managing Yourself
HBR’s 10 Must Reads on Teams
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Editorial Review

About the Author

For over 30 years, Bob has worked with Senior Executive Teams and Boards on their most vital strategic and
organizational challenges, both as a consultant and a corporate executive. He is considered one of the world's
leading strategic facilitators, having designed and conducted offsites in sixteen countries with companies
ranging from Fortune 10 multinationals to German mittelstand family businesses. 

Bob is the author of four Harvard Business Review articles: Off-Sites That Work (June 2006, co-authored
with Logan Chandler), When Teams Can't Decide (November 2008), Who Really Makes The Big Decisions
in Your Company? (December 2011), and Leadership Summits That Work (March 2015, co-authored with
Cary Greene). HBR named When Teams Can't Decide one of ten 'must read' articles on teams

CLAYTON M. CHRISTIENSEN is an associate professor of business administration at the Harvard
Business School. Prior to joining the Harvard faculty, he was chairman and president of Ceramics Process
Systems Corporation. He holds degrees from Brigham Young University and Oxford University, where he
studied as a Rhodes scholar. He lives in Belmont, Massachusetts.

No Bio

Philip Kotler is the S.C. Johnson & Son Distinguished Professor of International Marketing at the Kellogg
School of Management, Northwestern University. Although best known as a marketing guru, Kotler trained
as an economist. He did his master’s studies at the University of Chicago under famed Nobel laureate and
free-market evangelist Milton Friedman before moving to MIT to pursue a Ph.D. under Paul Samuelson and
Robert Solow, two Nobel Prize-winning Keynesian economists. He is the author of more than fifty books,
including the bestselling Marketing Management, and lives in Chicago.

No Bio

No Bio

No Bio

Users Review

From reader reviews:

Lydia Sanders:

Now a day folks who Living in the era exactly where everything reachable by match the internet and the
resources in it can be true or not demand people to be aware of each facts they get. How individuals to be
smart in getting any information nowadays? Of course the reply is reading a book. Looking at a book can
help men and women out of this uncertainty Information mainly this HBR's 10 Must Reads on Strategic



Marketing book as this book offers you rich info and knowledge. Of course the data in this book hundred
per-cent guarantees there is no doubt in it as you know.

Velda Thornley:

HBR's 10 Must Reads on Strategic Marketing can be one of your nice books that are good idea. All of us
recommend that straight away because this guide has good vocabulary that can increase your knowledge in
vocab, easy to understand, bit entertaining but nevertheless delivering the information. The article writer
giving his/her effort to place every word into satisfaction arrangement in writing HBR's 10 Must Reads on
Strategic Marketing although doesn't forget the main position, giving the reader the hottest as well as based
confirm resource info that maybe you can be considered one of it. This great information can certainly drawn
you into brand-new stage of crucial contemplating.

Rosalie Dietrich:

You can get this HBR's 10 Must Reads on Strategic Marketing by go to the bookstore or Mall. Merely
viewing or reviewing it might to be your solve difficulty if you get difficulties for ones knowledge. Kinds of
this book are various. Not only by means of written or printed but in addition can you enjoy this book simply
by e-book. In the modern era just like now, you just looking by your local mobile phone and searching what
their problem. Right now, choose your own ways to get more information about your e-book. It is most
important to arrange you to ultimately make your knowledge are still up-date. Let's try to choose suitable
ways for you.

Matthew Gregg:

What is your hobby? Have you heard that will question when you got learners? We believe that that concern
was given by teacher with their students. Many kinds of hobby, Everybody has different hobby. Therefore
you know that little person like reading or as reading through become their hobby. You should know that
reading is very important as well as book as to be the issue. Book is important thing to incorporate you
knowledge, except your own teacher or lecturer. You will find good news or update with regards to
something by book. Amount types of books that can you choose to use be your object. One of them is HBR's
10 Must Reads on Strategic Marketing.

Download and Read Online HBR's 10 Must Reads on Strategic
Marketing By Clayton M. Christensen, Theordore Levitt, Philip
Kotler, Fred Reichheld #S6G74MZ5AOB



Read HBR's 10 Must Reads on Strategic Marketing By Clayton M.
Christensen, Theordore Levitt, Philip Kotler, Fred Reichheld for
online ebook

HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen, Theordore Levitt, Philip Kotler,
Fred Reichheld Free PDF d0wnl0ad, audio books, books to read, good books to read, cheap books, good
books, online books, books online, book reviews epub, read books online, books to read online, online
library, greatbooks to read, PDF best books to read, top books to read HBR's 10 Must Reads on Strategic
Marketing By Clayton M. Christensen, Theordore Levitt, Philip Kotler, Fred Reichheld books to read online.

Online HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen,
Theordore Levitt, Philip Kotler, Fred Reichheld ebook PDF download

HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen, Theordore Levitt, Philip
Kotler, Fred Reichheld Doc

HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen, Theordore Levitt, Philip Kotler, Fred Reichheld
Mobipocket

HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen, Theordore Levitt, Philip Kotler, Fred Reichheld
EPub

S6G74MZ5AOB: HBR's 10 Must Reads on Strategic Marketing By Clayton M. Christensen, Theordore Levitt, Philip
Kotler, Fred Reichheld


