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Now in a fully revised and updated 5th edition, Sports Marketing: A Strategic
Perspective is the most authoritative, comprehensive and engaging introduction
to sports marketing currently available. It is the only introductory textbook to
adopt a strategic approach, explaining clearly how every element of the
marketing process should be designed and managed, from goal-setting and
planning to implementation and control.

Covering all the key topics in the sports marketing curriculum, including
consumer behavior, market research, promotions, products, pricing, sponsorship,
business ethics, technology and e-marketing, the book introduces core theory and
concepts, explains best practice, and surveys the rapidly-changing, international
sports business environment. Every chapter contains extensive real-world case
studies and biographies of key industry figures and challenging review exercises
which encourage the reader to reflect critically on their own knowledge and
professional practice. The book’s companion website offers additional resources
for instructors and students, including an instructors' guide, test bank,
presentation slides and useful weblinks.

Sports Marketing: A Strategic Perspective is an essential foundation for any
sports marketing or sports business course, and an invaluable reference for any
sports marketing practitioner looking to improve their professional practice.
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Editorial Review

Review

"This book equips communication professionals with a valuable yet cost-efficient resource that blends
theoretical and pragmatic principles....communication professionals should consider sport marketing an
important segment of their reading repertoire. This fifth edition of Sports Marketing: A Strategic Perspective
is an excellent starting point." - Mark Moore (2015) International Journal of Sports Communication, 8, 389-
392.
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Users Review

From reader reviews:

Vera Velez:

The reserve untitled Sports Marketing: A Strategic Perspective, 5th edition is the publication that
recommended to you to read. You can see the quality of the guide content that will be shown to a person.
The language that writer use to explained their ideas are easily to understand. The author was did a lot of
exploration when write the book, so the information that they share to your account is absolutely accurate.
You also could possibly get the e-book of Sports Marketing: A Strategic Perspective, 5th edition from the
publisher to make you far more enjoy free time.

Caleb Jones:

People live in this new morning of lifestyle always make an effort to and must have the free time or they will
get lots of stress from both way of life and work. So , once we ask do people have spare time, we will say
absolutely yes. People is human not really a robot. Then we ask again, what kind of activity do you possess
when the spare time coming to you of course your answer can unlimited right. Then do you try this one,
reading guides. It can be your alternative inside spending your spare time, typically the book you have read
is actually Sports Marketing: A Strategic Perspective, 5th edition.



Deborah Browning:

As we know that book is vital thing to add our know-how for everything. By a guide we can know
everything you want. A book is a set of written, printed, illustrated or perhaps blank sheet. Every year had
been exactly added. This publication Sports Marketing: A Strategic Perspective, 5th edition was filled
concerning science. Spend your spare time to add your knowledge about your scientific disciplines
competence. Some people has different feel when they reading the book. If you know how big benefit of a
book, you can sense enjoy to read a book. In the modern era like at this point, many ways to get book which
you wanted.

Billy Taylor:

Do you like reading a guide? Confuse to looking for your chosen book? Or your book has been rare? Why so
many problem for the book? But almost any people feel that they enjoy intended for reading. Some people
likes looking at, not only science book and also novel and Sports Marketing: A Strategic Perspective, 5th
edition or perhaps others sources were given knowledge for you. After you know how the good a book, you
feel want to read more and more. Science e-book was created for teacher or maybe students especially.
Those books are helping them to put their knowledge. In other case, beside science guide, any other book
likes Sports Marketing: A Strategic Perspective, 5th edition to make your spare time more colorful. Many
types of book like this one.
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