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Television, Social Media, and Fan Culture examines how fans use social media
to engage with television programming, characters, and narrative as well as how
television uses social media to engage fan cultures. The contributors review the
history and impact of social media and television programming; analyze specific
programs and the impact of related social media interactions; and scrutinize the
past fan culture to anticipate how social media programming will develop in the
future. The contributors explore a diverse array of television personalities, shows,
media outlets, and fan activities in their analysis, including: Jon Stewart, Stephen
Colbert, and Paula Deen; Community, Game of Thrones, Duck Dynasty, Toddlers
and Tiaras, Talking Dead, Breaking Bad, Firefly, Buffy the Vampire Slayer,
Army Wives, The Newsroom, Doctor Who, Twin Peaks, and The Man from
U.N.C.L.E.; as well as ESPN’s TrueHoop Network and Yahoo’s Ball Don’t Lie;
and cosplay.
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Editorial Review

Review
Comprising essays written by faculty, graduate students, and independent scholars, this collection reflects the
current trend in fan studies to use fan practices to examine everyday life in a mediated age (as distinguished
from using them to examine different fan communities). It is debatable whether the term 'fan culture' holds
any meaning at this stage of academic examination. As the practices that made the subculture distinct have
been absorbed into the mainstream or died off, 'fan' is becoming a generic term: a viewer who does anything
more than view is a fan. Whereas most of the contributors frame their analyses within traditional fan
communities formed through shared affinity for a specific television text, the focus of the book as a whole is
on the interaction of social media and the medium of television—that is, how social media are used by fans
to view and create content and by producers to market their content and monetize viewer engagement.
Television programs and genres discussed include Game of Thrones, Dr. Who, Man from U.N.C.L.E., Duck
Dynasty, Tiaras and Toddlers, The Daily Show and The Colbert Report, soap operas, and sports. Summing
Up: Recommended. Lower-division undergraduates and above.  (CHOICE)

Today’s fans are actively engaging with television through social media. Drawing on the diverse expertise of
a variety of researchers, Television, Social Media, and Fan Culture explores this engagement from multiple
vantage points, and extends and develops new avenues in fan and media studies research. Sure to spark
debate, this volume speaks to the importance of fan studies as a discipline and the crucial role that social
media plays in this development. (Paul Booth, DePaul University)

This engaging collection lies at the forefront of an emerging and essential cultural and technological
dialogue. The trio of editors have assembled an impressive critical chorus, whose case studies chronicle and
contextualize the complex triangulation of activity and interactivity between the evolving broadcast and
cable programming environment, passionate fan communities, and the revolutionary ripples of an array of
New Media platforms. The perspectives in the twenty essays are fresh and forward-looking and the views
vast and varied. No network, link, site, genre, or fan base is overlooked. This impressive volume is trending,
streaming, and tuned-in to the times. #Bigfan. (George Plasketes, Auburn University)

Regardless of which fandom you belong to, you should read Television, Social Media, and Fan Culture. All
fans of television or pop culture will revel in the intellectual fanaticism. Media and culture are inseparable,
and the studies included in this edited collection acknowledge the pedagogy of popular cultural products and
the new participatory fan culture. (Elizabeth Barfoot Christian, Louisiana College, editor, Rock Brands:
Selling Sound in a Media Saturated Culture)

About the Author

Alison F. Slade is adjunct at Faulkner State Community College.

Dedria Givens-Carroll is associate professor at the University of Louisiana at Lafayette.

Amber J. Narro is associate professor of communication at Southeastern Louisiana University.

Users Review

From reader reviews:



Katherine Belcher:

Do you have favorite book? If you have, what is your favorite's book? E-book is very important thing for us
to understand everything in the world. Each publication has different aim or maybe goal; it means that guide
has different type. Some people sense enjoy to spend their time to read a book. They may be reading
whatever they consider because their hobby is actually reading a book. How about the person who don't like
reading through a book? Sometime, person feel need book after they found difficult problem or perhaps
exercise. Well, probably you'll have this Television, Social Media, and Fan Culture.

Kayla Wilson:

Here thing why this particular Television, Social Media, and Fan Culture are different and reputable to be
yours. First of all reading through a book is good but it really depends in the content of it which is the
content is as scrumptious as food or not. Television, Social Media, and Fan Culture giving you information
deeper and different ways, you can find any guide out there but there is no reserve that similar with
Television, Social Media, and Fan Culture. It gives you thrill examining journey, its open up your current
eyes about the thing which happened in the world which is might be can be happened around you. You can
bring everywhere like in area, café, or even in your approach home by train. In case you are having
difficulties in bringing the published book maybe the form of Television, Social Media, and Fan Culture in
e-book can be your option.

Omar Lamm:

Hey guys, do you wants to finds a new book you just read? May be the book with the title Television, Social
Media, and Fan Culture suitable to you? Often the book was written by well-known writer in this era. The
actual book untitled Television, Social Media, and Fan Cultureis a single of several books this everyone read
now. This particular book was inspired lots of people in the world. When you read this guide you will enter
the new dimension that you ever know previous to. The author explained their thought in the simple way,
consequently all of people can easily to know the core of this publication. This book will give you a great
deal of information about this world now. In order to see the represented of the world in this particular book.

Johnny Grady:

This Television, Social Media, and Fan Culture is brand new way for you who has attention to look for some
information because it relief your hunger of information. Getting deeper you into it getting knowledge more
you know or perhaps you who still having small amount of digest in reading this Television, Social Media,
and Fan Culture can be the light food in your case because the information inside this particular book is easy
to get by simply anyone. These books build itself in the form which can be reachable by anyone, yeah I mean
in the e-book contact form. People who think that in publication form make them feel tired even dizzy this e-
book is the answer. So there is not any in reading a guide especially this one. You can find what you are
looking for. It should be here for you actually. So , don't miss that! Just read this e-book sort for your better
life and knowledge.
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