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The perfect media-planning primer for your classroom or reference library.
This comprehensive resource provides students with a solid foundation in
media.

This book presents media dynamics--definitions of various popular media terms
and how these terms fit into media planning analysis. The latter part of the book
deals with media plan development--how a media plan is constructed and what
students should consider in that construction. Interspersed are related topics with
which students should be familiar in order to plan effective advertising efforts.

The Glossary/Index is a handy reference defining the most common terms used
in media planning, as well as referring the student to the specific page where that
term is discussed.

Thoroughly discusses the major media forms including Interactive and Out-of-●

Home.
Covers the basic components of a media plan: objectives, research, creative and●

promotion strategy, sales data, and competitive activity.
Addresses basic questions regarding audience geography, scheduling, copy,●

coupons, reach, and frequency.
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The perfect media-planning primer for your classroom or reference library. This comprehensive
resource provides students with a solid foundation in media.

This book presents media dynamics--definitions of various popular media terms and how these terms fit into
media planning analysis. The latter part of the book deals with media plan development--how a media plan is
constructed and what students should consider in that construction. Interspersed are related topics with which
students should be familiar in order to plan effective advertising efforts.

The Glossary/Index is a handy reference defining the most common terms used in media planning, as well as
referring the student to the specific page where that term is discussed.

Thoroughly discusses the major media forms including Interactive and Out-of-Home.●

Covers the basic components of a media plan: objectives, research, creative and promotion strategy, sales●

data, and competitive activity.
Addresses basic questions regarding audience geography, scheduling, copy, coupons, reach, and frequency.●
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Editorial Review

Review
Media Planning: A Practical Guide is written and presented in an easy-to-use and easy-to-understand style.
Media Planning provides a working knowledge of the contemporary media tools and the quantitative and
qualitative analyses for which they are used. Featured topics include audiences, broadcast dayparts, reach
and frequency, target rating points, media mix, demographics, and the Nielsen ratings, among many others.
Concise explanations of complex concepts and terms help readers understand every aspect of media
planning. In addition to featuring traditional techniques, Media Planning highlights up-to-date information
about all the terminology of the new media and the "information superhighway", explaining how these
technologies will affect today's media planner. -- Midwest Book Review

From the Back Cover
'Surmanek's book is an excellent media planning primer. It is both a good teaching tool and a good reference
guide. It belongs on all advertising professionals' bookshelves.' -Martin Block, Ph.D.

About the Author
McGraw-Hill authors represent the leading experts in their fields and are dedicated to improving the lives,
careers, and interests of readers worldwide

Users Review

From reader reviews:

Carol McElroy:

Why don't make it to become your habit? Right now, try to ready your time to do the important take action,
like looking for your favorite e-book and reading a publication. Beside you can solve your short lived
problem; you can add your knowledge by the e-book entitled Media Planning: A Practical Guide. Try to the
actual book Media Planning: A Practical Guide as your friend. It means that it can to become your friend
when you sense alone and beside that course make you smarter than previously. Yeah, it is very fortuned for
yourself. The book makes you more confidence because you can know everything by the book. So , we
should make new experience along with knowledge with this book.

Barbara Bell:

Reading a reserve can be one of a lot of exercise that everyone in the world likes. Do you like reading book
consequently. There are a lot of reasons why people enjoy it. First reading a e-book will give you a lot of
new info. When you read a publication you will get new information since book is one of a number of ways
to share the information or their idea. Second, examining a book will make you more imaginative. When you
studying a book especially fiction book the author will bring one to imagine the story how the personas do it
anything. Third, you can share your knowledge to others. When you read this Media Planning: A Practical
Guide, you are able to tells your family, friends and soon about yours reserve. Your knowledge can inspire
the mediocre, make them reading a book.



Mary Haskell:

Do you have something that you enjoy such as book? The book lovers usually prefer to decide on book like
comic, brief story and the biggest the first is novel. Now, why not trying Media Planning: A Practical Guide
that give your pleasure preference will be satisfied through reading this book. Reading habit all over the
world can be said as the method for people to know world far better then how they react towards the world.
It can't be said constantly that reading behavior only for the geeky person but for all of you who wants to
become success person. So , for all of you who want to start studying as your good habit, you are able to pick
Media Planning: A Practical Guide become your personal starter.

Kirk Mathews:

You could spend your free time to learn this book this guide. This Media Planning: A Practical Guide is
simple bringing you can read it in the park your car, in the beach, train and also soon. If you did not have
much space to bring the actual printed book, you can buy the e-book. It is make you much easier to read it.
You can save the actual book in your smart phone. So there are a lot of benefits that you will get when one
buys this book.
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