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Understanding Effective Advertising: How, When, and Why Advertising
Works reviews and summarizes an extensive body of research on advertising
effectiveness. In particular, it summarizes what we know today on when, how,
and why advertising works. The primary focus of the book is on the
instantaneous and carryover effects of advertising on consumer choice, sales, and
market share. In addition, the book reviews research on the rich variety of ad
appeals, and suggests which appeals work, and when, how, and why they work.

The first comprehensive book on advertising effectiveness, Understanding
Effective Advertising reviews over 50 years of research in the fields of
advertising, marketing, consumer behavior, and psychology. It covers all aspects
of advertising and its effect on sales, including sales elasticity, carryover effects,
content effects, and effects of frequency. Author Gerard J. Tellis distills three
decades of academic and professional experience into one volume that
successfully dismisses many popular myths about advertising.
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Editorial Review

Review

“Tellis has done a remarkable job. He has brought together an amazingly diverse literature. Unlike some
other sources that claim to be able to measure the effects of advertising, Tellis's thoroughness and ability to
understand and convey results of various experiments and statistical analyses helps the reader to separate the
wheat from the chaff. Any student of advertising, whether new to the field or a seasoned veteran executive or
researcher, should read this book.”

(Alan G. Sawyer)

"Tellis offers incredible insight into understanding when, how, and why advertising works - all in fewer that
200 pages! Drawing from an extensive review of the literature, Tellis synthesizes results into a highly
readable set of conclusions, focusing on advertising's effects on behavior and sales / market share that result
from initial and subsequent exposures." (Choice)

About the Author

Gerard J. Tellis Jerry & Nancy Neely Chair in American Enterprise. He has a Ph.D. in Business
Administration from the University of Michigan (Ann Arbor). His bachelor's degree is in chemistry and his
master's is in business administration. Previously he worked as a Sales Development Manager for Johnson &
Johnson, where he was responsible for brand management, new product introduction and sales staff
planning. He joined USC's Marketing Department in 1989 as an associate professor, and was promoted to
professor in Spring 1993.

Professor Tellis is an expert in advertising & promotion, pricing and entry into new markets. He has
published widely on these topics in many journals including the Journal of Marketing, Journal of Marketing
Research, Journal of Advertising Research, Marketing Science and Sloan Management Review. His research
on advertising has been noted in the professional and popular press, both nationally and internationally. He
has won several awards for his research and teaching. In particular, he has recently won the Maynard Award
for most significant contribution to Marketing thought in the Journal of Marketing, the Odell Award 1998
for best paper in the Journal of Marketing Research, and the Bass Award for best paper in Marketing
Science. His recent book, Will and Vision: How Latecomers Grow to Dominate Markets, (co-authored with
Peter Golder), was rated by Harvard Business Review as one of the best business books of 2001. He is on the
editorial review board of the Journal of Marketing Research.

At USC, Professor Tellis teaches courses on Advertising & Promotion Strategy, Marketing Models and
Philosophy of Marketing Science.

Users Review

From reader reviews:



Frances Hairston:

Reading a guide tends to be new life style in this era globalization. With reading you can get a lot of
information that can give you benefit in your life. Having book everyone in this world can easily share their
idea. Publications can also inspire a lot of people. Many author can inspire all their reader with their story or
perhaps their experience. Not only the storyline that share in the textbooks. But also they write about the
knowledge about something that you need example of this. How to get the good score toefl, or how to teach
your kids, there are many kinds of book that you can get now. The authors in this world always try to
improve their expertise in writing, they also doing some research before they write to the book. One of them
is this Effective Advertising: Understanding When, How, and Why Advertising Works (Marketing for a New
Century).

John Loya:

Often the book Effective Advertising: Understanding When, How, and Why Advertising Works (Marketing
for a New Century) has a lot of knowledge on it. So when you check out this book you can get a lot of help.
The book was written by the very famous author. This articles author makes some research ahead of write
this book. This kind of book very easy to read you may get the point easily after scanning this book.

Karena Figueroa:

Exactly why? Because this Effective Advertising: Understanding When, How, and Why Advertising Works
(Marketing for a New Century) is an unordinary book that the inside of the publication waiting for you to
snap that but latter it will jolt you with the secret it inside. Reading this book beside it was fantastic author
who also write the book in such wonderful way makes the content interior easier to understand, entertaining
approach but still convey the meaning thoroughly. So , it is good for you because of not hesitating having
this any more or you going to regret it. This unique book will give you a lot of rewards than the other book
possess such as help improving your talent and your critical thinking technique. So , still want to hold up
having that book? If I were you I will go to the e-book store hurriedly.

Loyd Tyler:

Many people spending their time period by playing outside with friends, fun activity along with family or
just watching TV all day every day. You can have new activity to pay your whole day by examining a book.
Ugh, do you think reading a book can definitely hard because you have to bring the book everywhere? It all
right you can have the e-book, getting everywhere you want in your Smart phone. Like Effective
Advertising: Understanding When, How, and Why Advertising Works (Marketing for a New Century) which
is having the e-book version. So , try out this book? Let's find.
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